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ABOUT FOUNDR

“Foundr’s the perfect 
platform for the new generation 
of entrepreneurs who don’t 
know where to go or what to do. 
Aspiring entrepreneur looking 
to start your business? I highly 
recommend checking out 
Foundr – an invaluable resource 
to help get your business off the 
ground.”

“If you are looking to learn 
about entrepreneurship
you have to check 
out Foundr. They have 
awesome interviews with 
some of the world’s leading 
business experts.”

“If you’re looking for a 
great resource to hear 
the stories of today’s 
successful entrepreneurs 
& learn what’s needed to 
be successful yourself, 
Foundr Magazine is 
where you should be 
allocating your time.”

Daymond John 
FOUNDER OF FUBU

Marie Forleo
FOUNDER OF MARIETV

Gary Vaynerchuk
FOUNDER OF VAYNERMEDIA
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A TRUSTED BRAND
A B O U T F O U N D R

AMAZING COURSES AND CONTENT OVERALL

Amazing courses and content overall. Truly care about there community 
and the success of their customers. Great customer service team as well, 
extremely organized and efficient.

Blake Bauer

FANTASTIC COURSES

Fantastic courses, helped us scale our store to 6 figures and now we are 
taking more to get to 7. The organization and efficiency in the lessons 
combined with the workbook is very easy to digest and take action on.  
TY Foundr!

Stephen Bradeen

THESE GUYS ARE THE REAL DEAL

These guys are the real deal. Love your work. Practical and insightful.  
I am learning about how to launch courses. Enjoying the material  
(although they do take some time). Thanks

Alex G

TOP TIER CONTENT CREATORS

Top tier content creators, providing value at every turn. Genuinely useful 
content that can help fuel your entrepreneurial journey more than any 
other company.

James Gayle - Shogun Digital UK
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THE AMAZON FBA 
OPPORTUNITY 

Selling on Amazon has become one of the most in-demand, scalable, 
and hands-off “business in a box” opportunities ever available online.

And if you’re just starting out on your ecommerce entrepreneurship 
journey...
Selling on Amazon doesn’t have to be all about building your business 
as big as possible… 

Instead you can build a dream business that also lets you live your 
dream life.
One that can generate a full-time pay on part-time hours, is 100% 
location independent, and that provides “hands off” monthly income 
after you’ve put some simple systems in place…
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An income you can rely on, that’s only gotten stronger in the face of a 
global crisis.
Plus it’s a business that (if you follow Melisa’s system) you can build a 
legitimate asset to sell from the very start.

Meaning you not only can make a consistent monthly income...but in 2, 
3, or 5 short years from today, you can potentially sell and “cash out” 
for a life changing amount of money. Just like Melisa has done multiple 
times.

Because this isn’t about escaping the rat race just to find yourself in 
another cage. 

It’s your chance to leverage the largest transfer of wealth online and 
use it to completely redesign exactly what you want your business and 
life to look like.
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3 reasons
you should start  
your Amazon FBA 
Store today!

While many brick-and-mortar businesses have unfortunately suffered since  
the start of the pandemic in 2020, selling on Amazon has been exploding.  
In fact, as a 1.6 trillion-dollar company, they would currently be the 14th 
richest country in the world!
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3  R E A S O N S  Y O U  S H O U L D  S TA R T Y O U R  A M A Z O N  F B A  S T O R E  T O D AY !

85% OF SELLERS ARE 
PROFITABLE

According to Jungle Scouts “State of The Amazon 
Seller” 2021 report where they surveyed nearly 5,000 
sellers...they found that 85% of Amazon sellers are 
profitable!

Amazon generated a record breaking 365 billion in 
revenue last year, and even in 2021 they had a 200% 
rise in profits in a single quarter. And it’s projected  
to more than double within 4 years. 1
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3 billion
visit per month

85%
of Amazon sellers 

are profitable

92%
use FBA by 

Amazon
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3  R E A S O N S  Y O U  S H O U L D  S TA R T Y O U R  A M A Z O N  F B A  S T O R E  T O D AY !

74% OF ALL U.S. 
CONSUMERS START  
ON AMAZON

74% of all consumers start on Amazon, which means 
people come to Amazon to buy, not browse.  
They are looking to check prices, read reviews,  
and make a purchase.

Nearly 50 cents of every retail dollar in America is spent 
on Amazon. Proving even more that convenience is king.

And as a new Amazon 
seller you get to “borrow” 
Amazon’s built-in trust and 
sell to 300 million customers 
who are looking to order 
your product at the click  
of a button! 

*Amazon would be the 14th richest country in the world! 
Reference: Mackeeper.com

2
10



3  R E A S O N S  Y O U  S H O U L D  S TA R T Y O U R  A M A Z O N  F B A  S T O R E  T O D AY !

3 BILLION VISITS PER 
MONTH

Amazon is the world’s largest ecommerce search 
engine, seeing nearly 3 billion visits per month.  
With tens of millions more coming as internet 
connection is expanding worldwide. 

Plus along with selling locally, you can now sell on 
Amazon U.S. (the largest Amazon marketplace) even  
if you don’t live there! The possibilities are endless.  

That’s why even with all the uncertainty happening 
throughout the world right now…

Selling on Amazon has 
become one of the most 
protected businesses in 
unpredictable times. It’s a 
safe business decision to 
“bet on Bezos”.

Amazon revenue forecasts ($B)
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Build a real brand 
you can sell...
don’t sell 
“copycat 
products”
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S T R A T E G Y  1

RESEARCH AMAZON 
BEST SELLERS

 
First place to start is Amazon itself. 
 
Load the website, select the Best Sellers category & browse through the 100 top products in 
each category & sub-category. Save the links to the ones that draw your attention: whether 
you have some knowledge about that kind of product, or direct experience.  
Add them to your list. 

In this way Amazon already provides you with a cheat sheet, as each of these products 
come with sufficient insights to get you started: selling price, product ratings, reviews & even 
suggested competitors.

1
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According to Jungle Scout’s 2021 State of 
the Amazon Seller Report, these are the 
top categories, including the percentage of 
sellers who have products listed in them.

Start exploring the listings & put down the 
ones that catch your attention.

See what other items are on the storefront 
on each respective Amazon store. 

1. Click on the respective Amazon store. 

2. Discover what other items are on its 
storefront. 

TOP 10 CATEGORIES

Home & Kitchen 40%

Sports & Outdoors 21%

Toys & Games 19%

Beauty & Personal 
Care 19%

Health, Household & 
Baby Care 18%

Kitchen & Dining 16%

Office Products 15%

Garden & Outdoor 14%

Tools & Home Im-
provement 14%

Pet Supplies 13%
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3. Use a tool such  
as Xray from Helium10 
to identify the exact 
revenue brought in by 
any particular item of 
an Amazon store, in a 
specific timeframe. 

LET’S DO SOME MATH: 

Organic Aloe Vera Sale Price:  $19.95

Units sold in a month:  30,473

Revenue in a month: $607,936

Approximate CPU (Cost Per Unit):  $5

FBA fee: $7.69 

Profit per unit: $7.26

Profit in a month: $221,233* 

4. Read negative reviews 
to identify opportunities 
to upgrade the product & 
make it stand out. 
In the example above of 
the Aloe Vera gel, the smell 
seems to be an issue. 

*this is an estimate based on an assumed CPU that does not include taxes, selling plan fees, FBA storage fees, optional 
services & all potential shipping expenses & other costs your business might incur.
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S T R A T E G Y  2

BECOME AN IDEAL 
CUSTOMER 

 
One hack that could help you in determining the best 
product to sell for yourself is reflecting on your own 
shopping experience. 
 

You could potentially be your own best customer avatar: think back of different pain points 
you had and how certain products satisfied them. Would those particular products be worth 
selling? If so, how would you improve them? 

Apply the strategy explained before and take it to the next level: go out shopping & talk with 
prospective customers in real life. Big market research companies do this all the time, so 
emulating this strategy will bring you a wealth of information & experience. 

2
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S T R A T E G Y  3

SPY ON 
COMPETITOR’S  
ADS 
 

Studying competitor’s ads, whether big brands or not,  
is a great way to identify elements that would make your 
product stand out. 
 

Ads are created with the ideal customer in mind and each of them addresses a particular 
pain point that could serve as a point of inspiration for your own product development.  
By identifying the unique selling points of other competitors you could discover ways to 
position your product differently & to stand out more. 

3
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1.

3.

2.

4.

Alternatively browse straight at https://www.facebook.com/ads/library/18



S T R A T E G Y  4

USE GOOGLE 
TRENDS TO 
IDENTIFY “HOT” 
PRODUCTS 
 
 

Another free tool to research consumer behaviour and 
trending products is Google Trends.   You can check 
it regularly to identify opportunities. For example, are 
gummies trending? You might want to explore this product 
in the form of gummies health supplement for example. 

4
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The popularity of that 
topic is displayed in a 
particular time frame 
and if it is trending up or 
trending down. You can 
also view related topics, 
demographics, and related 
queries which you can use 
for keyword research. 

Once you have found a trending niche, you can apply the strategies mentioned above and 
assess if it is a good opportunity to sell on Amazon. 
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S T R A T E G Y  5

ATTEND TRADE  
SHOWS 
 
 

Trade shows are a great way to connect with suppliers and 
to learn about new products. Sometimes suppliers have 
their own secret catalogues that you can access only once 
you meet them.

If you cannot attend a trade show such as the world-renowned Canton Fair in person, you 
can attend it online nowadays!

5
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Furthermore, you can look up sourcing 
experts and pay for their services to secure 
the best suppliers for your business. 

Kian Golzari is one of the world’s leading 
sourcing experts and we’ve prepared 
with him a FREE bonus called Supply 
Chain Mastery, available together with the 
purchase of our latest Amazon FBA course: 
Infinite Income on Amazon. 

Kian’s sourced over 2,500 different products 
for brands like the NBA, Proctor & Gamble, 
Amazon, The Olympics, Tesco and Bed Bath 
& Beyond. He’s also visited more than 500 
factories and lived and worked in China for 9 
years!

In this special bonus he shows you exactly 
what you need to do to ensure your supply 
chain is strong and efficient no matter what’s 
going on in the world. Plus so much more.

Melisa Vong connecting with a supplier during one Canton Fair  

If you cannot attend a 
trade show such as the 
world-renowned Canton 
Fair in person, you can 
attend it online nowadays!
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the  

PRIME 
Product 
Method 
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A  P R O V E N  F R A M E W O R K  F O R  F I N D I N G  &  C R E AT I N G

PROFITABLE 
PRODUCTS THAT SELL 
ON AMAZON IN  
ANY ECONOMY

This is why we’re so confident this new Infinite Income 
on Amazon course is truly unlike anything you’ve ever 
seen...

Because it has nothing to do with “copycat products”, 
dropshipping, or anything like that.
But instead it shows you a NEW & DIFFERENT WAY 
for finding and creating profitable products 
using private labeling, the #1 most proven 
approach for Amazon sellers.

The OLD WAY of private labeling was 
simply slapping a label across some 
generic item...
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The NEW WAY (The PRIME Product Method) is about 
using Melisa Vong’s own set of “$20M sales tools” to 
create unique, in-demand, branded products that are 
not only hard to “knock off”...

But which help you quickly turn private label products 
into powerhouse brands you can sell!

It’s a way for you to leverage the powerful private 
labeling strategies used by brands like Nike,  Target, 
and Costco’s Kirkland Signature which does over 39 
billion per year in private label sales.
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THE EASIEST WAY TO KNOW WHAT TO SELL ON AMAZON

PRIME PRODUCT 
METHOD EXPLAINED:

After massive successes and failures on Amazon, 
Melisa Vong has seen that selling the “right product” 
can make or break even the best entrepreneurs. But 
especially when you’re first starting out. 

Sell the “right” product and everything is easier.  
You’ll have a much higher chance for success.

Sell the “wrong” product and everything is harder. 
You’ll have a much higher chance for failure. 

Which is why her “PRIME Product Method” is a 5 step 
framework for nailing your perfect product...
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POSITIONING POTENTIAL: You’ll have an easy-to-follow framework for 
finding, analyzing, and positioning your potential million-dollar product 
without feeling overwhelmed.

RESEARCHING REVIEWS: You’ll create a product that instantly stands out 
from the competition and dominates the top of search results by leveraging 
reviews like no else does.

IN-DEMAND PRODUCT: You’ll use a data-driven approach to knowing if 
your product is “in-demand” and will actually sell before ever ordering a 
single sample. 

MARGINS & PROFIT: You’ll ensure that you can be profitable right from 
the start by following Melisa’s “maximum margin math” and avoid “profit 
sucking” products.

EASY TO MAKE & SHIP: You’ll have the convenience of filtering for lighter, 
easier to make and ship products which don’t require extra work or 
complications with your suppliers.

Prime27



The “PRIME Product Method” works for all kinds of 
different niches and ideas. 

And it works fast! You won’t need to waste time sifting 
through possible ideas. This will help you laser in on exactly 
what is most likely to work right from the start. 

Plus it doesn’t require a massive budget or you to have any 
previous Amazon experience to be successful. So even if 
you’re a total beginner…

You can start on the journey today of building an Amazon 
store that not only creates a monthly cash flowing 
product…

But creates a valuable brand you can actually sell 
whenever that time is right!

It’s a lifelong brand building skillset!  
One you can monetize on Amazon for decades to come.

28



Melisa Vong is a serial Amazon entrepreneur and 
the co-founder of 2x multi-million dollar brands 
which she started from scratch, scaled, and then 
sold. 

Using an easy-to-follow, repeatable process 
which she now calls her “Prime Product 
Method”...

She went from working a 9-5 selling cars at 
a car dealership, to making $30,000 in her 
very first month on Amazon! Plus as a first-time 

entrepreneur, she was able to quit her job to 
pursue her new business full time the very next 
month. 

A single successful product on Amazon 
allowed her to be her own boss and live the life 
of her dreams selling online almost instantly.

That same brand (Namskara) which sells a 
variety of organic beauty products, would also 
go on to do $1M in it’s first year and then get 
acquired for millions just 3 and half years later!

Melisa
Vong

meet your instructor
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Jeff Bezos 
Paid For  
My House! 

She also co-founded a second brand (Orphic 
Nutrition) alongside former professional soccer 
player, Bryce Alderson. The company quickly 
scaled to millions in sales and was acquired just 
after 3 years it was started. 

Melisa now likes to joke that “Jeff Bezos paid for 
my house!”...

As she now has 4 different properties along 
with her online businesses, all thanks to her 
success on Amazon.

As a brand new entrepreneur, everything 
changed for her by tapping into the “business in 
a box” power of Amazon FBA. 

Now you too can follow her proven step-by-
step process and create a business and online 
income that funds whatever your dream lifestyle 
looks like!

Melisa Vong
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’In my first 
month selling 
on Amazon 
I made over 
$30,000.  
That was 93% of my 
base yearly salary  
at BMW’.

Melisa Vong
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We hope that these Amazon FBA product finding 
strategies have helped you to start researching & 
making a list of 10 or more potential products that 
you could sell successfully. 

Well now that you’ve seen JUST A SMALL PART of 
the roadmap for selling on Amazon and building a 
valuable brand you can sell...you now have 2 choices: 

Number 1, You can obviously try and figure the rest 
out on your own, possibly wasting time and money 
on the wrong product, working with an incomptent 
supplier, or doing years of hard work but without 
ever creating an actual asset you could sell like 
Melisa does...

Or number 2, if you already know that in business, 
time really is money... And that nothing is more 
expensive than learning the “hard way” all on your 
own…or wasting time on building something just to 
find out you were using the wrong blueprint...

Well what if you could have absolute confidence 
you’re doing everything the right and most efficient 
way possible?

Instead of trying to figure it out all on your own, you 
could just have Melisa walk you through her entire 
process, step by detailed step, from start-to-finish?

So if you want to learn How to build a successful 
Amazon FBA store from Melisa Vong… 

So if you want to learn How to build a successful 
Amazon FBA store from Melisa Vong… 

YOUR VIP SPECIAL INVITATION



We look forward to 
seeing you soon!
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LET’S DO IT

FREE EXCLUSIVE  
TRAINING

FREE TRAINING FROM SUCCESSFUL FOUNDERS TO 
HELP YOU START OR GROW YOUR BUSINESS
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